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The Laws of Globalization and Business
Applications Harvard Business Press
The work is a practical examination of
fundamental strategic issues confronted
by firms competing in newly opened
markets. It covers emerging markets in
East Asia, Central and Eastern Europe and
the new states of the former Soviet Union.
Institutional Theory in International
Business Pearson
This fully revised and updated fourth
edition of International Business offers an
action- focused, practical approach to the
topic, helping students understand the
global business environment and its
repercussions for executives. The book

provides thorough coverage, delving into
fundamental concepts and theory; the
cultural, political, and economic
environment; international business
strategies; and even functional
management areas. More comprehensive
than competing books, this new edition of
International Business includes: A new
chapter on the digitalization of the global
economy and its implications for firm
strategy and organizations. New
examinations of the forces of de-
globalization, implications of rising trade
protectionism, challenges of geopolitical
conflicts, and a friction framework for
understanding the effects of cultural
differences. Enriched and expanded
discussions about potential
reconfigurations of global value chains
following the COVID- 19 pandemic,

changing perspectives on the role of the
government with renewed attention to
industrial policy, shifts in regional
integration with the emergence of such
new trade blocks as CPTPP and RCEP, and
fresh insights on factors influencing a
country’s balance of payments.
Strengthened, expanded global cases,
examples, and “industry” and “country”
mini- cases that give students practical
insight into the ways companies actually
behave within a competitive, global
environment. Also featuring a companion
website with a test bank, PowerPoint
slides, and instructor’s manual, this book
is ideal for students and instructors of any
international business course at
undergraduate or postgraduate level.
Knowledge, Networks and Power
Routledge
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Sage Advice on Going Global Root's
perspective is extremely insightful, and
clearly the work of one who knows his
topics from personal experience. It
encapsulates what some of us have taken
decades to learn through trial and error. --
Larry D. Bouts, president, International
Division, Toys-R-Us, Inc. The North
American Free Trade Agreement, the new
European common market, and the
opening of Eastern Europe--among other
recent geopolitical developments--have
created unprecedented opportunities for
American companies seeking to enter
foreign markets. This guide offers
executives practical advice, recently
updated and expanded, on deciding which
markets to enter, choosing a product for
international distribution, designing an
entry strategy, and developing an
effective international marketing plan.
The Chinese Century Routledge
Multinational enterprises must contend
with increasingly challenging conditions in
the international business environment.
This Handbook explores how classic
principles of international competitive
strategy are transformed in today's
markets and provides suggestions on how
firms can develop effective strategies to
respond to these transformations.
International Joint Ventures Univ of
South Carolina Press
These chapters on ‘Responsible
Leadership’ represent the latest thinking
on a topic of increasing relevance in a
connected world. There are many
challenges that still remain when it comes
to establishing responsible leadership both
in theory and practice. Whilst offering
conceptualisations for the improvement of
leadership is a first and perhaps easier
response, what is more difficult is to
facilitate the actual change to happen.
These chapters will not only generate
interest in the emerging domain of studies
on responsible leadership, but also will
pave the way for future research in this
area in the years to come. Previously
Published in the Journal of Business Ethics,
Volume 98 Supplement 2, 2011
Copycats Psychology Press
Globalization processes have resulted in
the emergence of business and
management networks in which the
sharing of knowledge is of crucial
importance. Combining two contemporary
and important subject areas – namely that
of international management and also
language and communication in multi-
language contexts – the author of this
book presents a wealth of ideas, examples
and applications taken from international
and global contexts, which show that
‘language matters’ in the pursuit of

international business affairs. The book
establishes the theoretical core of its main
ideas by introducing two orientations
(social construction and linguistic
relativity) and demonstrates how they can
be drawn on to frame and understand the
activities of managers. Highly innovative
and topical, Susanne Tietze’s book will
appeal to students of international
management and international human
resource management as well as those
studying intercultural communication. It is
also useful for managers and practitioners
who work internationally.
International Business IGI Global
In this book, Yasheng Huang makes a
provocative claim: the large absorption of
foreign direct investment (FDI) by China is
a sign of some substantial weaknesses in
the Chinese economy. The primary
benefits associated with China's FDI
inflows are concerned with the
privatization functions supplied by foreign
firms, venture capital provisions to credit-
constrained private entrepreneurs, and
promotion of interregional capital mobility.
Huang argues that one should ask why
domestic firms cannot supply the same
functions. China's partial reforms, while
successful in increasing the scope of the
market, have so far failed to address many
allocative inefficiencies in the Chinese
economy.
International Business Springer
This volume explores the conceptual
domain of international business inquiry,
the constructs that hold promise for
integrating the field, and the future
directions that appear particularly fruitful
for theory building and theory testing.
Organization and Management in China,
1979-1990 SAGE
The first book-length treatment of
theories, practical lessons, and the full set
of critical issues that affect international
joint ventures. It addresses culture, human
resources, learning, legal, management,
and research and development, and
presents a full set of decisions and
detailed guidelines for IJV formation and
management. It also thoroughly analyzes
30 case studies.
Beyond Hofstede Routledge
Over the last decade China has engaged in
one of the most comprehensive
management reforms ever undertaken.
These reforms are expected to determine
China's ability to modernize and become a
major world economic power. At the same
time, the reforms touch on major political
and social issues within the PRC, thereby
affecting the structure and control of
Chinese society. The contributors to this
volume analyze Chinese management and
organizations in seven chapters that

assess the impact of the reforms on
domestic Chinese enterprises across such
diverse issues as decision-making, work
values and managerial behaviour, three
chapters on foreign joint ventures and
three chapters on trade and trade
organizations.
International Business 2E P Springer
Written by two leading international
business scholars, the Second Edition of
International Business takes a truly global
perspective that goes beyond the United
States, presents the latest concepts, tools
and events and adopts integrated and
problem-solving approaches for all
chapters. The book highlights the role of
culture, politics and legal issues in
international business and illustrates how
they influence institutions, structures and
processes that permeate all functions of
business. This is the only international
business textbook that offers dedicated
discussion of small and mid-size
international firms (where many students
are likely to be employed) in addition to
large multinational enterprises. It is also
the only text to offer chapters on
corruption, e-commerce, and international
entrepreneurship. The book offers a highly
integrated and action-focused approach to
the field that helps the reader make
explicit connections across concepts and
functions, develops the skill to address
various IB issues and problems, and most
importantly, broadens understanding of
the global business environment and its
repercussions for executives. In addition to
superior internal integration of the various
issues discussed in the book (for example
this may be the only IB text where the
chapter on finance and accounting has
specific references to culture and how it
affects those functions), the book provides
easy to understand links to functional
business areas, thus enabling better
integration within the BA or MBA business
curriculum. This book is suitable for both
undergraduate and graduate business
students taking such courses as
international business, international
Management, Global Business, Global
Business Strategy, Multinational
Management, Foreign Direct Investment.
International Business in China Edward
Elgar Publishing
Now in its second edition, and in
collaboration with their contributing
authors, world renowned academics Peter
J. Buckley FBA OBE, Peter Enderwick, and
Hinrich Voss draw on their wealth of
experience and expertise to present a
truly global text on international
business.The Global Factory framework,
developed by Peter J. Buckley, forms an
overarching, coherent and accessible
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model for understanding how businesses
operate globally. Synthesising
perspectives from economics, social
anthropology, political economy, and
management, International Business also
provides amultitude of examples, case
studies and insights from across the globe
that link theory to management practices -
all to equip you for the challenges faced in
the business world today. Engaging
examples include internationally-
recognised companies such as Nike, Ben
and Jerry's, TikTok and Maersk, aswell as
organizations from emerging markets such
as Saudi Arabia, Brazil and
Turkey.Opening cases discuss real
challenges faced by international
businesses, inviting you to discuss and
devise your own solutions, while closing
cases and 'IB Insights' offer opportunities
to further reflect on international business
practices at real, global companies.Stretch
your critical thinking skills by engaging
with the 'Topics for Debate', and build
strong academic understanding by looking
at the 'Research Insights', which introduce
key scholarship and provide commentary
on seminal international business
research.This fully revised and more
concise edition is your ideal guide to
international business.An exciting
development for this new edition, the
enhanced e-book offers an even more
flexible and seamless way to learn:
www.oxfordtextbooks.co.uk/ebooksThis
book is accompanied by the following
online resources:For students:Links to
seminal articles as highlighted in the
Research Insights featureOnline activities
to develop skills in research, data
collection, and analysisWeb links to
sources of data, each accompanied by
critical commentaryMultiple-choice
questions with instant feedbackIB
decision-aids to explore real, decision-
making tools used by managersFor
lecturers:A case study bankAdditional
shorter and longer case studies with
exemplar answersLinks to video clips,
accompanied by short paragraphs of
critical commentaryComprehensive,
customisable PowerPoint slidesTest
bankTutorial activitiesSuggested
assignment questionsInstructor's manual
including a guide to teaching the Global
Factory framework, and guidance from the
authors on the case study questions, IB
challenges, and Topics for Debate features
The Role of International Business
Operations and the Impact of the Political
Environment in Nigeria: A Conceptual
Framework Study based on the Banking
and Oil Industries Routledge
In the modern globalized economy, it is

important for businesses of all sizes to
take advantage of the opportunity to enter
diverse markets around the world.
Through an international presence,
organizations can remain competitive. The
Handbook of Research on Global Business
Opportunities combines comprehensive
viewpoints and research on various
business enterprises from around the
world in companies of all sizes and
models, discussing different aspects and
concerns in the global business
environment such as corruption, taxation,
supply chain management, and economic
impacts. This handbook is an essential
reference source for business executives
from both large and small firms, business
scholars, researchers, academics,
students, and professionals.
Language in International Business
Springer
A volume that concentrates on the
substantive gaps in the IB/IM field and
addresses whether these gaps are
resolvable with the theoretical and
methodological toolkit.
International Business Emerald Group
Publishing
This book presents more than four
decades of research in international
business at the Department of Business
Studies, Uppsala University. Gradually, this
research has been recognized as 'The
Uppsala School'. The work in Uppsala over
the years reflects a broad palette of issues
and approaches.
Responsible Leadership Cambridge
University Press
The twelfth volume in the Progress in
International Business Research series
presents extensive accounts of the
contemporary scientific debate on how to
assess the impacts of distance, both
negative and positive ones, on the
conduct of international business.
A Framework of International Business
Routledge
By 2015, China may well have the world's
largest economy. In The Chinese Century,
Oded Shenkar shows how China is
restoring its imperial glory by infusing
modern technology and market economics
into a non-democratic system controlled
by the Communist party and bureaucracy.
Shenkar shows why China's quest for
global success differs radically from
predecessors such as Japan, India, and
Mexico... why it represents a fundamental
restructuring of the global business
system... and why it will transform the
roles of participants in the global
economy. He previews tomorrow's new
competitive ground rules, terms of
employment, and consumption patterns,
and shows how Chinese ascendancy is

redrawing political, economic, and social
battle lines. Learn why the U.S. is most
vulnerable to China's ascent... how China's
disregard for intellectual property creates
sustainable competitive advantage... how
China's growth impacts global businesses
and individual purchasing decisions. Above
all, Shenkar shows what you must do to
survive and prosper in "The Chinese
Century."
Basics of International Business Emerald
Group Publishing
China 2000 presents a comprehensive
resource for those seeking a better grasp
of business challenges and opportunities
in China in the next century.
International Business M.E. Sharpe
The field of international business is
dynamic, complex, and challenging,
vulnerable to fast-breaking events such as
economic shifts, political turmoil, and
natural disasters. This concise and
affordable textbook will help future
international business executives acquire
the skills to function effectively under
these challenging conditions. "Basics of
International Business" incorporates
coverage of the ongoing turmoil in the
world financial markets. It's designed to
familiarize students with the external
environments that affect international
businesses, to show them how to
recognize the processes in identifying
potential foreign markets, and to help
them understand the functional strategies
that can be developed to succeed in this
highly competitive environment. The text
focuses on 'must-know' core concepts in
international business. The concepts,
theories, and techniques are organized
around seven major topical areas:
introduction and overview of international
business; environmental variables of
culture, politics, and economics; entry
strategies for new markets and countries;
international trade and foreign direct
investments; integration of functional
areas; specific functioning areas
(marketing, finance, accounting, etc.);
global outsourcing and its role in
international operations. The text is filled
with helpful charts, chapter summaries,
exercises, and applied cases. A detailed
instructor's manual including course
outlines, classroom exercises, and a
complete test bank is available to
adopters on the MES website.
Handbook of Research on Global
Business Opportunities Pearson
Education
This book examines the challenges faced
by emerging market multinationals as
they develop their international operations
and proposes actionable solutions.


